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M.Com. (Sem. 03) Examination October - 2023

Marketing Management - VIII

Retail Management - VIII

k|Q“p : / Instructions

(1)

 

“uQ¡ v$ip®h¡g  r“ip“uhpmu rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
Fill up strictly the details of  signs on your answer book

Name of the Examination:

 M.Com. (Sem. 03)

Name of the Subject :

 Marketing Management - VIII,  Retail Management - VIII

Subject Code No.: 1908060403050011

Seat No.:

Student’s Signature
 

â 1  V|$„L$dp„ S>hpb Ap‘p¡:    (10)

 1. õ‘¡k àgpt“N“p¡ sdpfp¡ A’® iy„ R>¡?

 2. õV$p¡f“p dp¡fQp A“¡ âh¡iÜpfp¡“y„ hZ®“ L$fp¡.

 3. N°plL$ k¡hp Üpfp sdpfp¡ A’® iy„ R>¡?

 4. B[ÞV$$qfef õV$p¡f qX$TpB“ Üpfp sdpfp¡ A’® iy„ R>¡?

 5. R|>V$L$ L$pdNufu“u 5S epv$u Ap‘p¡.

â. 2  rhÈeyAg dQ£ÞX$pBtTN dpV$¡ D‘ep¡Ndp„ g¡hpsp rhrh^ kp^“p¡ kdÅhp¡.  (13)

A’hp

â. 2  õV$p¡f qX$TpB““p sÐhp¡ A“¡ rkÙp„sp¡ kdÅhp¡.  (13)

â. 3 (a) õV$p¡f g¡ApDV$“p rhrhO âL$pfp¡“u QQp® L$fp¡.   (7)

 (b) rhðcf“p qfV$¡gfp¡ Üpfp kpd“p¡ L$fhpdp„ Aphsp ‘X$L$pfp¡“u¡ QQp® L$fp¡.  (6$)

A’hp

â. 3  h¡‘pf n¡Ó“y„ d|ëep„L$“ L$fhp“u rhrh^ ‘ÙrsAp¡“u QQp® L$fp¡.  (13)

â. 4  V|$„L$u “p¢^ gMp¡. (L$p¡B‘Z b¡)   (14)

 1. âv$i®“ ‘ÙrsAp¡
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 2. õV$p¡f hluhV$ A“¡ ‘qfkf“y„ k„Qpg“

 3. R|>V$L$ õ’mp¡“p âL$pf

 4. qfV¡$g“u c|rdL$p

ENGLISH VERSION

Q. l  Answer in brief:   (10)

 I. What do you mean by space planning?

 II. Describe store fronts and entrances.

 III. What do you mean by customer service?

 IV. What do you mean by interior store design?

 V. List out 5S of retail operations?

Q. 2  Explain the various tools used for visual merchandising? (13)

OR

Q. 2  Explain the elements and principles of store designs? (13)

Q. 3 (a) Discuss various types of store layouts.  (7)

 (b) Discuss the Challenges faced by retailers worldwide. (6)

OR

Q. 3  Discuss various methods of evaluating a trading area?  (13)

Q. 4  Write Short notes. ( Any Two)    (14)

 1. Methods of display.

 2. Store administration and management of the premises.

 3. Types of retail locations

 4. Role of retail.


